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@ LESSON 8F: Google Analytics

Overview

We will cover the foundation of Product Management.

Introduce you to the common terms and set clear definitions.

Let’s start!




@ LESSON 8F: Google Analytics

Google analytics: Introduction

Google analytics originated from a web analytics firm called
Urchin which was acquired by Google in late 2005.

Google Analytics is a free web analytics service which . 8 )
provides you with tools for measuring the success of your - ) m _ Wale
website or blogs or apps with respect to marketing, content A n a! yt I CS

optimization, or e-commerce.




Google analytics: How it works
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Google analytics: Cookies

Google Analytics uses first party cookies to uniquely identify
individual visitors.

To begin the process of tracking cookie-related information,
the Google Analytics tracking code gets initiated by a
JavaScript code, called _gag.

By visiting a website, the visitor activates this JavaScript, and
in turn, the cookie information gets passed over to your
Google Analytics account.

<gcript type="text/javascript”>

var gag = _gaq [1:
_gaq.push([’_setAccount', 'UA-XXXXX-X'1);
_gag.push([' trackPageview']);

ga.type = ‘text/javascript';

ga.async = true;

ga.src = ("https:’' == document.location.protocol ?
‘hteps://esl’ @ "http://www') + '.google-analytics.com/

(function() {
var ga = document.createElement(’'script'); @

"
8 ;3

var 8 = document.getElementsByTagWame( ' 'script')[0];
s.parentlode.insertBefore(ga, s); @
1319 H

</script>




Google analytics: Cookies

Google Analytics uses a Cookie Name Cookie Type/Purpose Validity
Combination Of persistent and ..................................................................................................................................................
temporary cookies for tracking utmc Temporary Session Identifier : Deleted after visitorsquit the browser
the online behavior of visitors. _utmb Persistent Session Identifier Expires after 30 minutes of inactivityinan
: . openweb browser
utma Visitor Identifier Expires after 2 years
utmz Campaign Values Expires after 6 months
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Google analytics: Metrics & Dimensions
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Google analytics: Filters

Why and When to Use Filters in Google Analytics

e Filters are used to clean and segment your data.

e Filters provide segmentation to gain a better understanding of a particular subset of activities happening
on your website.

e Filters help in customizing the report so the most useful data can be highlighted.

e Filters can also help in cleaning up unwanted data such that irrelevant information is filtered away.

Note: Filters only act on new data and not on historical data.

Exclude all traffic Excludes traffic from a domain that you specify. Applies reverse lookup and can filter out traffic from an
: from adomain : ISP or the company's internal network.

Exclude all traffic Excludes traffic from a single IP address or range of IP addresses. Useful in filtering the company's
: fromanlIP . internal traffic.
. address '

Include only Includes only those visitors who are viewing a particular subdirectory on your web site. Useful in tracking
: traffictoa : aparticular section of aweb site e.g. www.yoursite.com/customercare.

. subdirectory



Google analytics: Filters - Best practices
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the next filter. Thus, it is important that you apply filters ina e Sate. OYes @I

correct logical manner.



Google analytics: Filters - Custom filters

.........................................................................................................................................................................................................................

Search & Searches for a pattern within a field and replaces the found pattern with an alternate form
. Replace '

. Uppercase / . Converts the contents of the field into all uppercase or all lowercase characters

. Lowercase '



Google analytics: Goals

Whatis a goal in GA?
A goal can be any activity on your website that is important to the success of your business.
When and why to use Goals?

e  Toassess how well your website meets your business objectives
e Toestimate revenue for a non Ecommerce website
e Tofind out how many visitors are becoming customers

Goal Types
Goal Type Explanation Usage/Examples
URLDestination : Agoal isrecorded when avisitor views the specified page on your site. Order completion page.
Time on Site Goal will be counted when a visitor spends more or less time on your Measure of stickiness, to verify if a particular
site than the predefined threshold. page is engaging enough. Useful for web portals.
Pages/Visit Goal will be counted when a visitor views more or fewer pages than the To verify depth of the visit. Useful for content
: threshold. . websites.
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Google analytics: Full course

Go through the short course on google analytics by
google itself.

Just 5 courses to get comfortable with google
analytics. Go from left to right.
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Learn analytics with free
online courses
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To conclude
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Thank you.
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